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Highly motivated to re-engage with the world after this period of lockdown, Baby Boomers (currently between ages 58–76) are redefining “senior” l ife and 

turning many stereotypes on their head. This generation is intersecting with culture in unexpected ways and demands new and nuanced approaches when it 

comes to products, services, and marketing. In particular, this cohort is showing a growing affinity for technology, relying on smart devices to assist them in 

their daily lives or connect with their community from the comforts of home. They are also becoming increasingly plugged into social media, with TikTok 

attributing a large proportion of new accounts to Boomers. Through digital connectivity, they're exploring new hobbies and activities, travel opportunities, and 

even becoming influencers in their own right. We take a peek into these emerging lifestyle trends in this report.
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